Madison Chapter Website: www.csimadison.org

The Prez Sez....

One of this week’s “Business” head-
lines in the Wisconsin State Journal
read, “State continues to be hit hard
by layoffs.” The truth in that state-
ment couldn’t have been any clearer
at our January meeting. We had a
really good turn out, but of the more
than 40 people in attendance, nearly
a dozen of them introduced them-
selves as ‘job hunting’ instead of
mentioning their company name. As
one of those ‘job hunters,’ | know that
I was looking forward to getting to-
gether with my fellow CSI members
and networking.

It's times like these that the value of
being an active CSI member really
becomes clear. Active members
generally have more connections to
others in the industry. The bigger
your network, the better your
changes are of finding that lead for a
job, or knowing the right person to be
a reference. CSI membership has so
many benefits that are hard to quan-
tify. During these difficult times, it is
that much more important than ever
to maintain membership.

Unfortunately short sighted employ-
ers don't always recognize the long
term value of having employees in an
organization such as CSl. If a com-
pany is struggling to find enough
work, the last thing they should be
doing is cutting off potential network-
ing opportunities. Does it make

sense as a manufacturer, or their
representative, to make fewer calls to
architects, or more in a down econ-
omy? This is the time to work that
much harder and make sure you are
offering the best service you can to
the designers so that your company
isn't left off the bidders list. If you are
a CSI member, you will find it much
easier to land a meeting with the
specifier or member architect at a
firm you’'ve never been to. If your
employer try to cut costs by not pay-
ing for memberships, you should re-
mind them what they are loosing by
doing that, or consider paying it your-
self. It will likely pay off down the
road.

Speaking of last month’s meeting, |
would like to thank Tyson Kindstrom
and Jeff Diqui from Sto Corp. for their
presentation on EIFS. They both did
a great job explaining why the next
generation of EIFS is so much better
than the previous PB type system.
The new system with an air and wa-
ter barrier behind the insulation cre-
ates a higher quality product. By
having a liquid applied system, it can
be fit to a variety of shapes and de-
tails with much less risk of error. A
recent study done by the Oakridge
National Laboratory concluded that
the best thermal performing wall sys-
tem was the EIFS system with 4
inches of expanded polystyrene on
the exterior of the wall and no insula-
tion in the stud cavity. One of the big
reasons for the success of this wall
system is that it maintains the dew
point in the rigid insulation where it

cannot do harm. If you have ques-
tions on the Next Generation EFIS,
contact Todd Lewis, CSI at 608-222-
5519.

February’s meeting will be on ma-
sonry and proper detailing. It's been
a while since Pat Conway, CSI, AIA
had done a presentation for us, and
I'm really looking forward to this
meeting. Pat never fails to be infor-
mative and entertaining at the same
time. Please see inside for more
details on his presentation.

I hope that with the inauguration
over, and so many people deter-
mined to improve our economy that it
can actually start improving soon.

It's hard to see so many people with-
out jobs. | wish each of you the very
best of luck, and hope to see you all
at the February meeting.

Sincerely,

Curt Norton, CSI, CCS
CSI-Madison President

Institute Elections

Just a reminder, the ballots for the
Institute Elections are due by March
6, 2009. Please exercise your right
to vote. You can vote either online or
by paper ballot. Institute is recom-
mending online voting, but it is your
choice.

Remember to vote for Robert Dye
for Vice President Professional.

Madison, Wisconsin Chapter CSI meets the second Tuesday of each month except for June, July and August, at different locations for the 2007-08
season. Check for this current month’s meeting location in the meeting announcement. Cocktails 5:00; Dinner 6:00; Program 6:45 Guests are always
welcome to attend Chapter meetings; members are encouraged to bring prospective members to a Chapter meeting.



About CSI:

The CONSTRUCTION SPECIFICATIONS IN-
STITUTE is a National technical Society em-
bracing the entire construction industry, includ-
ing research and development, manufacturers,
material suppliers, subcontractors, prime build-
ing contractors, as well as design and specifying
Professional Architects and Engineers.

The Society is dedicated to continuing education
through free interchange of information and
experience among its members throughout the
entire construction industry.

Information about CSI and applications for
membership are available at Chapter meetings
from the Membership Committee. Those inter-
ested in membership are urged to attend Chap-
ter meetings and get to know us.

About mad-spec:

Mad-spec is the monthly newsletter of the Madi-
son, Wisconsin Chapter and is distributed free
of charge to all Chapter members and interested
parties in the Construction Industry in the South-
ern Wisconsin area, other CSI Chapters in the
North Central Region, and selected CSI Chap-
ters nationwide.

Mad-spec does not approve, disapprove, sanc-
tion or guarantee the validity or accuracy of the
data, claims, or opinions published in this news-
letter.

Republication rights of any original article ap-
pearing in mad-spec is granted to other CSI-
affiliated publications providing credit is given to
the author and mad-spec.

Mad-spec advertising rates are based on 10 or
11 issues as follows:

1/9 page—$75

1/3 page—$165
Full page—$375

2/9 page—$110
2/3 page—$285

Rates are based on the advertiser providing
electronic file compatible with Microsoft word
processing software. The deadline for copy for
the following month’s issue is the third Wednes-
day of the month.

Mad-spec will publish personal ads, help
wanted, positions desired, office equipment for
sale, announcements of new appointments and
assignments, and other notices of interest from
Chapter members, advertisers and others (at
the discretion of the Editor and space available)
free of charge on a one-time basis. Contact the
Publications Chairperson for extended time
rates.

Another service provided is the option of the
advertiser providing a 8-1/2 by 11 camera-ready
advertisement in which it will be printed and
mailed as an insert into the mad-spec at the rate
of $100 per month of publication.

Advancement
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Technology

About Madison Chapter:
BOARD MEMBERS:
President Curt Norton
Phone: 608-576-7108
E-mail: uwbadgerfn@aol.com
First Vice President Dan Maki
Phone: 608-240-9110

E-mail: dan@facilityengineeringinc.com
Second Vice President: .. James Shaw
e: 608-838.2277

E-mail: jshaw@adhllc.biz
Brian Clark

Phone: 608-232-1341
Email: brian_clark@flad.com
Kent Calloway

Phone: 608-831-3752

E-mail: calloway@chorus.net
George Keehn

ne: 608-273-0552

E-mail: gkeehn@aol.com

Mike Stenulson

Phone: 608-205-1282

Email: mstenulson@tds.net
Todd Lewis

Phone: 608-222-5219

Email: toddalewis@earthlink.net
Immediate Past President .. Ross Mori
Phone: 608-837-7899

E-mail: rmori@trachte.com

COMMITTEE HEADS:
Education

Third Vice President

Secretary

Treasuruer

Director

Director

Richard Wandschneider
608-246-6746

Curt Norton
608-576-7108

Steven Schatz

Academic Affairs
Technical

Membership
608-661-3964
Tim Usher
608-274-2741
Ross Mori
608-837-7899
Ross Mori
608-837-7899
George Keehn
608-273-0552
George Keehn
608-273-0552
Steve Schatz
608-222-4991

Certification
Golf Outing

Publications

PAST PRESIDENTS:
Roger E. McMullin

Ronald Starkweather (D) ...
Harold L. Olsen

Robert C. Cashin ...
Norman Kenny

Stanley Anacker (D)...
Robert C. Kendall

Howard R. Steinmann
Harold R. Ames

Dwight D. Zeck

Anthony P. Pawlowsky...
William T. Gray

Eileen K. Bey

James C. Gaskell...

Larry W. Ryan

Al Martinson
H. Steven Schatz
Thomas E. Irvin
Noel Valdes
Ross Mori

FELLOWS OF THE INSTITUTE:
Ronald S. Starkweather, FCSI

Harold L. Olsen, FCSI

William P. Vickers, FCSI

Howard R. Steinmann, FCSI

NC REGION DIRECTORS:
J. Gerard Capell, AIA, CSI, CCS
Phone: (414) 962-4638

E-mail: jgcapell@wi.rr.com

John Griffith, CSI
Empirehouse, Inc.

Phone: (763) 535-1150
E-mail: grif@empirehouse.com

1987-1989
1989-1992
1992-1996
1996-2000
2000-2002
2002-2006

Meeting Schedule:

2008

September 9 — Golf Outing

October 14 — Existing Building Code
November 11 — Architectural Acoustics
December 2 — 50th Anniversary Party

2009

January 13 — EIFS

February 10 — Masonry Detailing
March 10 — Green Roofing

April 14 — Submittals/Substitutions
May 12 - Tour

BOARD OF DIRECTORS MEETING
MADISON CHAPTER - CSI

DATE: 1/9/09
PLACE: Bourbon Street Grill
CALL TO ORDER: 12:05 PM

ATTENDANCE: Present. George
Keehn, Ross Mori, Todd Lewis, Curt Nor-
ton, Kent Calloway, James Shaw, Mike
Stenulson, Brian Clark _Absent: Dan
Maki, Guest: Steve Schatz

MINUTES OF LAST MEETING: Re-
viewed and approved minutes for Novem-
ber meeting.

TREASURER'S REPORT: George
Keehn provided a financial statement,
which was read and approved. Total bal-
ance of $8,322.58 Will have a report on
the financial result of the 50™ Anniversary
next month.

CORRESPONDENCE: Received a list of
upcoming Region conferences including
proposed locations and dates from Gerald
Capell.

COMMITTEE REPORTS:

CERTIFICATION: No Report for this
month

EDUCATION/ACADEMIC AFFAIRS : The
MATC student memberships will be
funded by 50% by MATC and 50% by
chapter. George to send invoice to
MATC.

Continued on p. 5
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CSI MADISON CHAPTER PRESENTS:
Masonry Wall Systems & Detailing

e

MEETING DATE: February 10, 2009

PRESENTER: Pat Conway, ALA, AIA, CSI

Pat Conway, AlA, CSl is the Director of Technical Services for the Wisconsin office of
the International Masonry Institute. Besides being a member of our Chapter, Mr.
Conway is a registered architect and a distinguished national speaker and author on
masonry topics.

Speaker Contact Information
Pat Conway, ALA, AlA, CSI
pconway@imiweb.org
800.464.0988

PRESENTATION TOPIC:

This seminar shows typical and new masonry wall technologies in Wisconsin, such
as: prefabricated masonry wall panels, tall thin masonry walls, open jointed masonry
rain screen walls, new economical load bearing construction techniques, anchored
and adhered veneer and cavity walls. Basic masonry detailing and cost information
will be covered for some of these systems.

IMI Introduction
Since 1970, the International Masonry Institute has been a non-profit organization
that conducts training for union masonry craftworkers and market development activi-
ties. Its mission to help designers understand masonry assemblies better and pro-
mote the continued use of conventional masonry products such as: brick, block,
stone, tile, marble, terrazzo, plaster, and cement finishing.

Meeting Schedule:
Social Hour: 5:00 PM to 6:00 PM
Dinner: 6:00 PM to 6:45 PM
Program: 6:45 PM

Location : Bourbon Street Grill, 6308 Metropolitan Lane, Monona.
Directions : Take the South Town Dr. exit off the beltline, Follow South Town Dr.
until it turns into Broadway. Turn left onto Bridge Street, and then turn Right onto

Metropolitan Lane. The Bourbon Street Grill will be on your left.

Cost: Dinner $20.00, Includes Drawing (Students $7.00)

AANANANNNA
< PRODUCT P
§ REPRESENTATIVES »

4
4

§Would you like the opportu-
Snity to do an inexpensive)
Ssales pitch to our profes-
Ssional members? If so, |
Swould like to remind you,
that we do offer tabletop
S presentations at our chap-
S ter meetings. The cost for?
S doing a tabletop presenta-)
Stion is $50.00 for chapter
4 members, and $75.00 for &
4§ non-members.  Your fee &
{ includes a table set up for @
Syou to display your prod-
S ucts, and a chance to do a
S brief (10 minute max.) intro- ?
S duction for yourself and 1
S your products.

220 e R &

4
S To reserve a space at one 1
S of our upcoming meetings, 2
z please contact: 5
S Curtis Norton 1
§ (608) 576-7108 $

7/

{ uwbadgerfn@aol.com
(VL N
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District Sales Manager BUILDING
Phone: 608-273-0552 BLECIALTES
gkeehn@jwcbldgspec.com

George Keehn, CSI I I ch

Operable Panel Partitions and Accordion Doors (bi)fc

Auditorium and Lecture Room Seating (Irwin)

Accordion-Type Fire Doors (Won-Door)

Vertically-lifting Operable Panel Partitions (Skidp

Wood Slat Accordion Doors (Woodfold)

Smoke Containment System for Fire Rated Elevatastiday Doors
(Smoke Guard)

Folding Security Grilles and Closures (MobilFlex)

SALES - SERVICE - INSTALLATION

PROFESSIONALISM...
FROM START TO FINISH

When you call a Marvin distributor or dealer,
expect professional service from the
beginning. They provide the support you
demand, iike factory trained personnel,
customer service, and complete technical
assistance from Marvin's architectural division.

They're backed by the best buiit line of
wood and clad wood windows in America.
Marvin makes windows to order, combining
technology with eraftsmanship to soive your
unique design or performance problems.

Seo gonsult with your Marvin distributor.

They'll work with you or your schedule, not THLLEBALE S RO Ion

theirs. No matter what stage your projecis is in. builders world
Professionalism ... from start to finish,
Call us.

Contact:
Henry Schaeiker, CS81, CDT, or Bill Reppert, CSE CDT
414- 542-8883 or Toll Free 1-800-686-2206
| Website: www bwinet.com, Bmail murvin@hwinstoom
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MEMBERSHIP: No report, will update next
month.

PLANNING/MEETING TOPICS:

December 2, 2008: Holiday Party at Nakoma
Country Club/50™ anniversary. George Keehn
is coordinating.

January 13, 2009: EIFS presentation by Ty-
son Kindstrom. Todd Lewis is coordinating.
This will be a joint meeting with AlA.

February 10, 2009: Masonry Detailing by Pat
Conway. Brian Clark is coordinating.

March 10, 2009: Green Roofing. Dan Maki is
coordinating.

April 14, 2009: Panel Discussion on Submit-
tals and Substitutions. Curt Norton is coordi-
nating

May 12, 2009: Tour of Trachte Building Sys-
tems in Sun Prairie, Ross Mori is coordinating.
Other Potential Topics:

Wood Veneer

Universal Design

Cellular PVC — Aztek

Blaze Guard

PUBLICATIONS: Submission deadline:
January 27, 2009 for February issue.

NCR: March 20, 21, 2009 is the date for the
President Training Seminar. Curt will attend if
there isn’t anyone else going.

WEB SITE: Updated member roster is
needed. Submission deadline: Last Wednes-
day of the month.

OLD BUSINESS: Golf revenues and student
fund donations need to be considered for how
to use them.

Meeting Venues Curt will contact Great Dane
to discuss a special menu for CSI. We will
consider changing venues for next year’s
schedule.

NEW BUSINESS: It was voted to keep local
chapter dues unchanged for 2009.

DATE/TIME/LOCATION FOR NEXT BOARD
MEETING: January 9, 2008, 12:00 noon at the
Bourbon Street Grill.

ADJOURNMENT: 1:20 PM
Respectfully Submitted: % 1

Kent A. Calloway, AIA, CSI, CCS
Secretary, CSI Madison Chapter

'234) /52 4633
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CSI Madison Chapter Past Presidents at the 50thivamsary Party: (from left to right)
Dwight Zeck, Ross Mori, Noel Valdes, Harold Ols&teve Schatz, Tony Pawlowski, Bill Gray, James
Gaskell, Curt Norton, and Robert Kendall

Curmudgeon's Corner,
the many faces of CSI

by Sheldon Wolfe, RA, FCSI, CCS,
CCCA

identity: the name or essential
character that identifies some-
body or something, the distin-
guishing character or personality
of a group

I'm sure you have heard about Face-
book and LinkedIn, two examples of
social networking and professional
networking websites. The idea is in-
triguing; members have what
amounts to their own websites,
where they can have their own blogs
(online journals where the owner and
visitors can post comments), upload
pictures, list friends/contacts, and
provide contact and employment in-

formation, all of which are visible to
visitors.

These things have been possible for
some time, but mostly for those who
paid for website design. What's dif-
ferent now is that networking sites
require no knowledge about web-
sites, HTML, or programming. If you
have Internet access, you, too, can
have a web presence. And you don't
even have to pay for it!

With all the existing websites and
blogs, a growing number of social
and professional networking ser-
vices, and the new micro-blogging
and messaging services like Twitter,
Pidgin, and 8hands, it's hard to know
what to use, what to avoid, and
where to look for information. The
ease of use makes these new tech-
nologies irresistible, and the number
of users is growing at a tremendous
rate.

Is this a good thing? Technology it-
self is neither good nor bad. A knife
can be used to prepare food or to
murder someone; a word processor
can be used to write poetry or por-
nography; a computer can be used
for online banking or to steal money
from a bank. | see valuable uses for
nearly all new technology, but | also
know that it isn't necessary to use all
of them all the time.

In the early '70s, the term appropriate
technology came into vogue. The
idea was to use the technology most
effective in accomplishing the task at
hand, not necessarily the newest or
coolest technology. Yes, you can kill
a fly with a nuclear bomb, but a fly-
swatter does the job with readily
available materials and infinitely less
cost. The same thinking can be ap-
plied to computer technology.

What is the most effective way to
contact other people? It might be
instant messaging, but it more likely

Mad-Spec
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would be a phone call or e-mail.

What is the most effective way to make your contact
information known? It might be a social networking site,
or it might be an old-fashioned letter on paper - or a
face-to-face meeting. What is the most effective way to
promote your business? It might be a professional net-
working site, or it might be a website.

In each case, it is important to choose the most effec-
tive technology, to provide exactly the information you
want to make available, and to control that information.
You may find ads for Chryslers in magazines and
newspapers, on TV and radio, and on the Internet, but
you can be sure that each of those ads was approved,
if not created by, Chrysler's main office, to present a
specific image regardless of the medium.

In contrast, CSI has a chaotic Internet presence that
does little to tell the world who we are or what we do. A
brief search of the Internet will reveal many sources of
information about CSI.

CSIl websites:

Primary Institute websites include CSINet.org,
CSI Wiki, and CSI Blog. CSINet has a discus-
sion forum, and the Blog is another.

Secondary Institute websites include Master-
Format.com and GreenFormat.com.

Ten region websites.

We should have 148 chapter websites, but the
Institute website indicates there are about 110.

LinkedIn groups include:
Construction Specification Institute
CSI - Construction Specifications Institute
CSI Specifiers Practice Group
5 more identified as CSI chapter groups

Facebook groups include:
Construction Specification Institute
CSI - Emerging Professionals
CSI — Students

CSI- Construction Specification Institute (CSI at
A&M)

5 more identified as CSI chapter groups

And then there is 4specs.com, the unofficial online
hangout for specifiers for many years.

LinkedIn and Facebook groups each host discussions,
so we now have about twenty CSI discussion sites. If
someone asks a question about certification, or makes

a suggestion for improving CSI on a Facebook site, will
CSiI staff see the question or comment and give the
correct response?

CSI websites, as far as | know, have been authorized
by Institute, region, or chapter boards of directors, and
are official sources for information. Some LinkedIn and
Facebook sites have been started at the direction of
CSl, but others appear to have been started by indi-
viduals. We don't need to have everything on every site
vetted by CSI staff, but all sites should be monitored to
make sure they accurately represent the organization.

Should CSI groups be allowed on LinkedIn or Face-
book? Should CSlI, its regions, or its chapters have
both websites and LinkedIn or Facebook groups? Yes!
These services provide easy informal communication
between members, and are a great place to post docu-
ments, links, and pictures that otherwise would not be
seen by members. However, all sites should clearly
indicate their purpose and the degree to which they
represent CSl, as done on Facebook and LinkedIn
sites administered by CSI staff and host chapters.

| have written before about the importance of keeping
websites current. A visitor who sees under "coming
events" a meeting that took place two years ago is
unlikely to return. Another thing that influences visitors
is the amount of activity on the site. The more sites
there are, the less each will be used, and some will die.
Unfortunately, dead sites usually remain online, giving
the impression that the host organization is dead.

Many members have observed that we do a poor job of
promoting CSI and what it does, and the Institute Board
of Directors has been discussing branding for some
time. If anything, the number of social and professional
networking sites will grow, and if we're not careful,
CSl's presence and message will become more diffuse
and incoherent.

Networking sites can be fun and useful, but let's take a
good look at what we're doing, and make sure we use
them to CSlI's best advantage.

Editor's Thoughts:

As | stated on the cover, | recommend voting for Robert Dye
for Institute Vice President. The following text is from an e-
mail that | received regarding Bob’s candidacy.

Robert Dye, FCSI

Each year the Construction Specifications Institute
holds elections of officers, including President-elect,
Vice presidents, and Secretary or Treasurer. The elec-
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tions for fiscal year 2010 will be held in
February.

This year | am honored to have been
nominated for the position of Vice
President (Professional).

Running for office is not a familiar task
for me. However, | am competitive by
nature, | want to win the election, and

will work hard to accomplish this goal.

To learn more about me, please visit
my website: www.RobertDye.us

There you can see what | do in CSI as
well as some of my professional ca-
reer accomplishments.

The next couple of years promise to
be difficult for CSI and the commercial
construction industry. It will take an
earnest approach by caring and dedi-
cated team-oriented board members

). ® %

. (#

to guide CSI successfully through
these challenges. | care, and | am
dedicated. In light of the challenges
we face, | firmly believe CSI needs to
offer its members more value than
ever before.

| hope | can count on your vote and
the votes of your friends and col-
leagues. With your support, | look ea-
gerly forward to serving you. May |
please count on you?

$ #i



